
 

Short BIO / Profile: 
Dorothy is a lead consultant specialising in Business Intelligence at 
Bold Shore Consulting (an SAP partner). Her primary areas of focus 
are enterprise reporting, business planning and analytics.  
 
Prior to this she has worked for Deloitte, South African Breweries 
and SAP Africa. At SAP Africa she was the principal consultant for 
Business Intelligence and assisted many SAP customers with 
implementations, training, quality assurance reviews and 
performance optimisation.  
 
 
 

1. SAP and IT in general are regarded as geeky/technical areas that 
are male dominated – what attracted you to this sector?  
The geeky romance started in high school with Computer Science which was by far my favourite 
subject. I enjoyed the practical side immensely so it was a natural next step to study BSc 
Computer Science at the University of Pretoria, followed by an Honours degree in Computer 
Science at UNISA. The career guidance counsellor had advised that secretarial and teaching 
work was a more suitable choice for women but this did not deter me. 
 
2. How did you end up being in the Analytics area?  
After finishing my degree I worked as an SAP ABAP programmer at Deloitte Consulting. SAP 
BW 1.2b was released in the same year and my bosses offered me the opportunity to attend the 
training and improve my skill set. I jumped at the prospect and as they say ‘the rest is history’. 
I’ve been doing reporting, planning and business intelligence implementations from 2000 till 
today and I’m still not bored.  
 
 



3. What is your current role and what are some of the tools that you 
make use of?  
I’m currently the BI Lead at Bold Shore Consulting and implement: SAP BW (including 
Integrated Planning), SAP Enterprise Portal and SAP Business Objects. Although SAP is our 
primary focus we also work on alternative BI solutions with customers and currently doing an 
IBM TM1 implementation, venturing outside the SAP world has been useful to see how other 
analytical solutions compare.  
 
4. What Analytics tool are you most excited about and why?  
SAPs product acquisitions, product integration and rapid product development create both 
excitement and trepidation for me. Although there is a lot of hype around HANA, I am excited 
about the wide variety of options SAP Business Intelligence toolset provides and helping 
customers choose the most appropriate way to apply the solutions to solve their specific 
business queries.  
 
5. What is your advice to young women starting out in their Analytics 
career?  
My advice would be to not let perceptions about gender hold you back. Although I experienced it 
many times during university and in my first years of employment, but simply forged ahead and 
focussed on hard work and delivery. Even though other people might have thought that a male 
consultant could do a better job, it never occurred to me that my work would be of a lesser 
quality. Unfortunately I think that women are often their own worst enemy and reinforce the 
typical female stereotypes, as well as standing back and letting men take the lead.  
 
6. What inspires you to be so passionate about your work and 
Analytics?  
Being able to help customers realise their investment through reporting and analytics is what 
inspires me. It is the final step of an implementation that brings it all together for the customer, 
and also where you can make a big difference to the individual end users. Examples of this 
would be reducing information delivery timelines, exposing information that was previously 
inaccessible and providing a reporting base that allows end users to create their own reports.  


